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Agenda

1. Product Qualification Process
2. Partner Outreach Activities
3. Consumer Outreach Activities



Manufacturer’s Timeline, 
April – September 2008April – September 2008
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of SSL 
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Submission
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ENERGY STAR
Qualification ProcessQualification Process

• Becoming an ENERGY STAR Partner
• Product Group Qualification Process
• Product Variations
• Online Process for Qualification Submission



Becoming a Partner

• Review Partnership Agreement
– Available at the end of May

• Complete and Sign a Partnership Agreement
– Voluntary, non-binding document

• My ENERGY STAR Account (MESA) information will 
be sent to yoube sent to you



Test Products

• Choose products from a group that are least likely
to qualify

• Send products to a DOE approved lab for testing
– Tests and thresholds are in the criteriaTests and thresholds are in the criteria

• Submit test data and packaging for review



Product Group
Qualification ProcessQualification Process

• Partner defines the group of similar products

• D&R will verify that all members of the group
id ti l t f i i tiare identical except for minor variations

• Partners will provide a single luminaire to
trepresent group  

• If it passes, all the members of group will be qualified



Product Variations

Variations Within Product Groupings

Housing/Chassis Not Allowed

Heat Sink/Heat Management Not Allowed

Finish Allowed

Reflector/Trim AllowedReflector/Trim Allowed

Shade/Diffuser Allowed

Mounting Allowed

Light Source Allowed with Conditions

Power Supply Allowed with Conditions



Review Test Results

The SSL Manufacturers Guide will answer your
questions regarding testing:

Outline the Process for Submitting Products– Outline the Process for Submitting Products
– Application Forms
– Checklist of Data Needs
– Sample Size
– Approved Margins of Error



Online Process for
Application SubmissionApplication Submission

• Applications will be submitted on-line by 
manufacturers

• Upload test reports and packaging to Web site

• Instant feedback will be provided• Instant feedback will be provided

• Packaging approved by D&R account manger













Quality Assurance Program

• Will be Manufacturer Funded

• Use Independent Labsp

• Consist of “Off-the-Shelf” Testing

C Stiff P lti• Carry Stiff Penalties

A Quality Assurance Testing Program Manual is in development
and will be available on the ENERGY STAR Web site after the
program launch.



Results of Non-compliance

• One product failure in a grouping will disqualify the entire p g p g q y
group.

T d t f il i i ill l th t• Two product failures in a grouping will place the partner 
on a probationary list.

• Probation suspends partner’s ability to use groupings 
and have to qualify each unique product separately.q y q p p y

• Partner is removed from probation after one yearPartner is removed from probation after one year.



Agenda

1. Product Qualification Process
2. Partner Outreach Activities
3. Consumer Outreach Activities



Partner Recruitment and Support

• Announce progress and share information through a 
thl l ttmonthly e-newsletter 

• Web site development; Currently on the DOE-SSL site 
th tthen energystar.gov

• Promote ENERGY STAR by placing articles in industry 
trade journals magazines relevant Web sites andtrade journals, magazines, relevant Web sites and
list-serves

• Provide partner support for qualification process• Provide partner support for qualification process



Tools and Resources
in Developmentin Development

ENERGY STAR provides a number of tools and 
resources for partners to use. They can be 
customized to meet your specific needs.

• Partner Resource Guide
• Info Graphics
• SSL Facts and Figuresg
• Frequently Asked Questions (FAQs)
• Mini Business Case
• Product Profiles Market Profiles• Product Profiles, Market Profiles, 

Product Snapshots
• Media Outreach and Support

S l D t• Sales Data



Materials for Partners



Info Graphics



Web Tools

www.energystar.gov/CFLs



Agenda

1. Product Qualification Process
2. Partner Outreach Activities
3. Consumer Outreach Activities



Consumer Outreach Activities

• Simple and Clear Messaging

• Web Content

• Tools and Resources



Simple and Clear Messaging

• CFLs are not the enemy – there is room for both 
• ENERGY STAR messaging:

– Initial Targets:Initial Targets: 
• Residential: Early adopters attracted by new technology
• Commercial: Lighting designers

Primary Message:– Primary Message: 
• Residential Indoor: Superior light quality
• Residential Outdoor: Durability
• Commercial: Design elements• Commercial: Design elements

– Secondary Messages:  Long life; energy savings



Web Content

• Simple and Clear Messaging

• Product List

• Product Finder

• Rebate Finder

• Savings Calculator

• FAQs• FAQs

• Consumer Education Tools



Q i ?Questions?Questions?Questions?


